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!e practice of the artist known as Alex 
Short is nothing if not hard to define to a 
specific genre or niche. His work is often 
as culturally relevant as it is in touch with 
his inner self and the world he finds 
himself in, full of rips and tears and — 
occasionally — stitched back together. 
Raised in Southampton, Short studied a 
b a t c h e l o r ’ s d e g r e e i n f a s h i o n 
photography at Falmouth University, 
graduating last year. In just under 12 
months since then, he has based himself 
back at home and has — amongst other 
things — produced illicit billboards and 
bus shelter artworks, interned for 
streetwear label Ejder, and planned a 
performance art piece, Prefetto, on how 
food can be utilised as a tool for social 
positivity, bringing together multiple 
cultures. !e impact of the COVID-19 
pandemic has been keenly felt by Short 
but he has been reactionary in the 
artwork he has created; for example 
Prefetto has been reconfigured and 
disseminated through his Instagram 
channel as an instructional piece. 

Within his recent artistic output, one can 
see evidence of his muses. Virgil Abloh 
and the iconographies he has produced 
for Off-White bear resonance. !is is 
explicit in much of his work, and is 
recognisant in a design such as Fuck 
Fashion Make Art. !e hectic layering of 
digital screenshot over text over graphic 
over collage over text make it extremely 
eye-catching. !e diagonal striped 
banners and duplicated headers take heed 
from Abloh in a respectable fashion. 

Not that we should really give respect any 
dues here. Short is a provocative 
practitioner. To prove this point, here is a 

FIGURE 1, ABOVE:
Short. 2018/2020. Billboard II (Prada Mafia).

FIGURE 2, ABOVE:
Short. 2019. Fuck Fashion Make Art.

FIGURE 3, BELOW:
Short. 2020/2015-present. Prefetto.



sample of the hashtags he has used in his 
Instagram posts:  
#fuckedupandphotocopied 
#fashionforwardfuckyouover 
#prettyrichkidswithnothingbutfakefriends 
#billiondollarprincess and 
#fuckthesystem. It is a refreshing sign of 
a young British artist who is putting 
themselves out in the world and not 
apologising for what they might or might 
not do, or what others expect from them. 

To find out more about Short — his work 
so far, and what comes next from here, 
and his life as a pizza-maker — I got in 
touch with him: 

JJ (Jamie Johnson): For your final university project, 
Fuck Fashion Make Art, what were some of your key 
influences behind it and why did it end up taking the 
form that it did? 

AS (Alex Short): Well, I had finished second year and 
made this Dadaist punk zine… thing which I thought I'd 
worked hard on but my lecturer dismissed entirely, and 
I was like, 'OK, cool. So if taking photos doesn't work, 
then what's the point?' I let it sit, but when I came back 
around to it, I was like: 'Fashion is stupid! Like what the 
hell, why even bother?' And that's where the title Fuck 
Fashion Make Art came from because it was more 
about just like the process of making shit at the end of 
the day, rather than it being confined to fashion. 
 
JJ: It was like an emphasis of the process over theory? 
 
AS: I think, because I was making a zine and was 
undertaking all of this research into zines and into Riot 
Grrrl and this ideology that the medium is the message 
rather than what it actually is you're making, I 
concluded that, as long as the medium is honest to what 
you're making, then what you're making can be true. 
 
JJ: Oh yes, Marshall McLuhan (figure 4)? 
 
AS: Yeah, yeah! Like that, I like his work. It kind of 
came from that and I was like, well, I could just not take 
photos and instead rail against these contemporary 
ideals of fashion, or something 
 
JJ: So, for you, it's very much like a sort of... anti-theory, 
like a 'fuck you!' kind of provocation? 
 
AS: Yeah, it was… Yeah. And that kind of worked with 
all the other stuff I was looking into at that time. And so 
it really was kind of like anti... originally the second 
year project was called the Anti Fashion Fashion Club. 
So it's always been about rallying against conventional 
ideas and all that. 
 
JJ: Would you say that this idea of social practice 
underlines what you make quite a lot? In researching 
your practice so far, I was looking through your 
Instagram feed — I effectively see that as your portfolio, 
in a way — and you've developed a unique political 
stance. You have a piece you made regrading Great 
!unberg's speech. You have the stuff you created about 
the 30th Anniversary of the fall of the Berlin Wall, too. 
 
AS: I feel like I've always had a very political 
standpoint, and it had always come through very clearly 
to me that I wanted to voice that -- if that's the sort of 
thing on my mind, I'm going to make work on it. 
 
JJ: I can see that your work isn't exactly 'fashion 
photography'. You mentioned you didn't really want to 
end up doing fashion photography and the way that 
your practice developed shows that in a way that you 
don't really need context to explain; very... Anti Fashion 
Fashion Club, as you say. But you still utilise influences 
from the fashion world. Specifically Virgil Abloh, and 
Off-White. Would you say that impacts on your 
projects? 
 
AS: I guess I gravitated towards Abloh because I 

FIGURE 4, BELOW:
Marshall McLuhan. Source unknown.



remember seeing Pyrex Vision (figure 5) and thinking, 
'this is streetwear that's been turned into a graphic T-
shirt' and I pretty much live in graphic T-shirts. He 
called it Pyrex Vision because for an African-American 
living in the US, the only two ways to make it out of the 
streets were to either sell drugs by baking crystal meth 
using Pyrex, or 23, which is Michael Jordan's number. 
So there was this perception that the only two ways out 
from the streets was to sell drugs or be good at 
sports.And it kind of came from, this, like... !is was an 
underground culture in the sense that a third way out 
was what streetwear became an outlet for. And it was 
that sort of idea that he is this intelligent guy, you know, 
he's got a degree in engineering! He came to fashion 
from something else. And it was just this idea that he's 
exploring the world that he kind of knows. And 
streetwear has acted as this subculture for growing up 
near the city, but not quite in the city. You kind of just 
float around that bit [in the periphery]. 

JJ: You either get out or you stay with what you know. 
 
AS: Yeah! Like, there is so much more to explore. And I 
feel streetwear as a fashion and as a subculture has its 
ear to the ground much more than couture or anything 
like that. And the scale of it, too. 

JJ: Keeping up with current political, social and cultural 
trends. 
 
AS: Yeah. And it's also very much that whole DIY 
aspect. It's definitely more like they don't have to play 
by the rules. Like they are kind of on the ground level. 
 
JJ: Yeah, I guess you see yourself buying into that 
ideology of not playing by the rules with that DIY ethos 
as well - that's definitely prevalent. One thing I wanted 
to ask you about along those line are the milk cartons. I 
like the idea of taking something readily made and 
doing it yourself. 
 
AS: Yeah, I mean, I was talking to someone about this 
when Supreme dropped the brick. And I was like, 'this 
is amazing!' Like not even in an ironic way. I was like, 
it's brilliant; they've managed to take a brick that you 

could go to a hardware store and buy, and they 
marketed it in such a way that, suddenly, all these little 
hypebeast kids are running around trying to buy them! 
 
JJ: So, in this sense the object transcends itself, and then 
becomes the subject? 
 
AS: Yeah. Yeah, I love that. It's very much in Marcel 
Duchamp's idea that the product already exists, which I 
thought was amazing. And so I was like, 'wait, if 
supreme can turn a brick into a commodity, why can't I 
take something as arbitrary and as commonplace as a 
milk carton [and do similar?] My ideologies then lead 
into Andy Warhol (figure 6), who once said that Coke's 
probably the best thing that's ever been invented, 
because whoever you are, it doesn't matter. Coke is the 
same for you. It's the same for me. It's the same for 
everyone. And it is always the same. It doesn't matter 
how wealthy you are or how poor you are, Coke still 
takes the same. It's not something that's defined by 
social bracketing. And it's so readily available to 
everyone. !at's maybe why I chose milk, apart from 
the irony that I can't drink it! 

JJ: When you put it like that, did it feel bad when you 
were asked about an alt milk one? 
 
AS: Not at all! I just loved it because I was like trying to 
work on, like, a second set of milk cartons. I was going 
to make a Louis Vuitton one, a Prada one. And I was 
really struggling to think of other brands I could use 
and someone on Instagram was like, could you not do 
an alternate one? And I was like, oh, I know; the Anti 

FIGURE 5, ABOVE:
Pyrex Vision shopfront. Photo ℅ 
Highsnobiety.

FIGURE 6, ABOVE:
Andy Warhol. 1962. Green Coca-Cola 

Bottles.



Dairy Dairy Club (figure 7)! !at was the cultural 
aspect covered. I've loved it because people have been 
messaging me asking, 'can you email me a PDF of that 
so I can print it?' And I'm like, 'what?' So weird. 
 
JJ: So I guess you make them as a flat design digitally, 
right? 
 
AS: Yeah, yeah. I've got a net layout for each milk 
carton. 
 
JJ: Have you thought about doing that? Like, actually 
letting people access the designs, assembling them and 
letting the work become, almost a type of remote 
collaborative project? 
 
AS: Like a construction party? 

 
JJ: Hang on, no, no. You're thinking about Duchamp 
and the readymade and by making them ubiquitous, the 
object as art loses its value. 
 
AS: But then, in that scenario, they jump from 
Duchamp to Warhol, jumping from the readymade to 
mass consumption; you start creating things as if they 
were mass produced. 
 
JJ: You become part of the system! 
 
AS: Yeah. And like I know, I kind of love the fact that 
Warhol was mass producing art because he was mass 
producing [a representation of] food that was 
intrinsically producible en masse at the time. 
 
JJ: Yeah, sure. It's not as if one iteration of the 
archetypal art object is right and one isn't. It's a 
transition from one important definition of the object to 
another important definition of the object. 
 
AS: Yeah, and I see that similarly, in terms of transition, 
with Perfetto. It originally was going to be a 
performative piece, but then had to be translated into 
an instructional piece. It suddenly becomes timeless 
because it's on a piece of paper. !ere's a lot of 
transition within some of that work. 
 
JJ: I was wanting to ask you more about that project. 
What was your motive behind doing that? Examining it 
in your 'portfolio', I couldn't help but notice you added 
the time signature "c;2020/2015-present". 
 
AS: !at's a form of parody from how long I've been 
working at Domino's for. And the joke is the concept of 
creating the perfect pizza, every time. And of course, 
when I started there in 2015, I couldn't even make a 
pizza. And now arguably I make some actually quite 
good pizzas. So that's kind of why the date the date 
brackets are in place, because for me it's kind of like a 
weird cooking journal of me slowly beginning to make 
better pizzas. So why not document that? 
 
JJ: So the idea... It was pretty much to invite people 
down to watch you make pizzas at work? 
 
AS: !e idea was that while key members of staff 
weren't there and always just kind of down there by 
myself, I'd be like, 'hey, I'm gonna run this small 
performance art piece' and invite people down to watch 
me make two or three pizzas and then give out slices as 
a reward. It was all about this idea of how food brings 
people together in communion. 
 
JJ: I guess this goes back to what you're saying earlier. A 
Coke is a Coke. Everybody likes a slice of pizza. Most 
people in the Western world know what a slice of pizza 
is. And most people appreciate a slice of pizza if one's 
going. 
 
AS: I'd say so, yeah. But then the idea of communion 

FIGURE 7, ABOVE:
Short. 2020. Anti Dairy Dairy Club.

FIGURE 8, BELOW:
Short. 2018-2020. GOT MILK?.



and sense of community comes from DIY backgrounds, 
and aesthetics like that as well. It's weird in its own way. 
You make stuff and you don't really think too much 
about it and then you start reflecting and it all feels 
much more linked than it was. 
 
JJ: You're saying about linking — recently I've been 
appreciating what you've been doing with that, as well 
as the billboards you've been making.I feel as though 
they both link together as you transition from art on the 
computer screen or in an art space, towards public art; 
art as protest. 
 
AS: Well, to be honest, I did the first billboard on a 
whim. I was in Southampton at the time with my bag 
with a load of prints left in it. Originally I was going to 
hit a billboard near where I worked. It wasn't as big, 
which is why the first billboard does actually cover very 
much of the total area. But I was going through a phase 
where I felt like I hadn't really made any protest art, 
which felt very strange because I would make a lot of 
art with a protest or political angle. I didn't really feel 
like I was doing anything. I felt like I need to go and do 
something, and be like, 'fuck you City Council!' and 
stick something up. So but then I was just walking past 
a quiet enough industrial unit, so I just stuck it where I 
did. 
 
JJ: How long was it until the first one was taken down? 
 
AS: Oh, I think it was only like two weeks! It wasn't 
long because it was probably the perfect timing to find 
it because the billboards either side of it were already 
ripped to shreds. I was kind of like looking at it, 
thinking, 'well, I guess these about to get new 
backboards put onto them'. So I thought I ought to 
chance it now, get a photo that says it was worth it. So I 
can actually say — ha! — it was there for a bit. 
 
JJ: And the second one? 
 
AS: !at lasted nine days. So we didn't even make it to 
the full two weeks. 

 
JJ: It was a bit closer to the centre of town, the second 
one, right? 
 
AS: Yeah, the second one was a bit more central. [A key 
inspiration for me was] KAWS in the early 2000s. His 
work around 2001, 2002, when he really started doing 
the billboard stuff was seminal. !at was probably my 
first introduction into street art/street culture. So it was 
kind of like a little homage to that as well, to go back 
and to do something. 
 
JJ: So to pay your respects to your idols. 
 
AS: Yeah. Just kind of acknowledging that this is where 
this idea probably fostered in my brain. 
 
JJ: Of course, since graduating from Falmouth, you've 
been back at home working, and the Perfetto project 
became an exclusively instructional piece due to the 
impact of the coronavirus pandemic. How in general 
would you say you've been finding lockdown? And by 
extension, life since uni? 
 
AS: I guess... I don't know! Like, I feel like post-
graduation is weird because like, I kind of moved 
straight back home and was like, 'OK, cool... Well, I'm 
going try and make some money and do something' I 
had an interview with 032C... which didn't go anywhere. 
But that would've been cool, to move to Berlin would've 
been crazy. After that I decided to just bide my time 
and see what happens. My routine became sleeping 
until about an hour before I had to go to work, work, 
come home, stay up, make stuff, watch TV, go to bed, 
repeat. And now in COVID, for me it's been pretty 
much the same, because Domino's is still open and... I 
don't know. Like more people are ordering pizzas than 
ever; it's crazy. But it's fine. I deal with it. In my 
downtime I've been working on a collab with a Bristol-
based artist alongside more personal work, including 
making more iPhone wallpapers because people 
apparently want them? I don't know. People seem to 
want me to do stuff. So I'm trying to be productive. 
 
JJ: One more question. How do you feel about what 
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happens next? Like where you want to take your 
creative output from here. What kind of stuff is in the 
works, I suppose? 
 
AS: Recently I've been interning for [clothing brand] 
EJDER, and would like to keep doing some stuff with 
them, like they're cool. I believe what they what they're 
trying to do is... It's really good. And Simon 
[Suphandagli, director of EJDER] is a true G. He 
sometimes just like messages me on my break saying 
something like, 'hey, do you want to make something? 
It's mad in general. So, if they want me to keep doing 
stuff with them, that's cool. Like, I don't know. Just kind 
of like making more stuff. I've made a new zine. I've got 
test prints of that. No one really knows it exists. I'm 
like, I might drop it, I might not drop it. Who knows? 
 
JJ: Oh wow, amazing. 
 
AS: Yeah, I only ordered one test print, and the printers 
sent me three. And I'm like, 'oh, cool, I just got loads of, 
like, really limited edition test prints now!' Yeah, I'll just 
keep making more stuff. 
 
JJ: I guess you've got three artist proofs now. 
 
AS: Yeah, ha! And yeah, my prerogative right now is 
just to make more stuff. Maybe like try and hang out 
with more people. Do some more collaborations. I kind 
of want to do something about... how Americans 
populated Germany with Americanised goods after the 
Allied occupation, it ties in with personal thoughts 
around Berlin. 
 
JJ: I... I agree with you. About hanging out with people. 
 
AS: I mean, sometimes it's all we need. Just a bit of 
reassuring human company. Like, you know, being a 
creative director at some brand would be truly gnarly or 
whatever. But, like, really just making shit and having a 
good laugh is important to me right now. 


